
7 Loyalty Trends 2027:  
What Will Define the  
Next Generation  
of Reward Schemes?



Introduction
Customer loyalty has never stood still, but the pace of change 
over the last few years has been remarkable. Consumers have 
become more connected, more informed and more selective 
about the brands they choose to engage with. As we move  
into another exciting year, loyalty trends 2027 are set to  
reshape how businesses reward, retain and build  
relationships with their customers.

Gone are the days when simply offering a points card or occasional 
discount was enough to keep customers coming back. Modern 
consumers expect brands to know who they are, understand 
their preferences and provide experiences that genuinely add 
value. They also expect loyalty schemes to work seamlessly across 
every touchpoint, whether they’re shopping online, browsing on a 
mobile device or visiting a physical store.

For businesses, this presents both a challenge and an opportunity. 
Brands that continue to evolve their loyalty strategy will strengthen 
customer relationships and improve retention, while those relying 
on outdated reward mechanics risk being left behind.

At Loyalty Works, we work with businesses across multiple 
sectors to create engaging loyalty programs that reflect changing 
customer expectations. Understanding the biggest loyalty trends 
2027 will help organisations build reward schemes that remain 
relevant, engaging and commercially successful for years to come.
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TREND 1: 
Loyalty Trends 2027  
Will Be Driven by  
Hyper-Personalisation
Perhaps the biggest shift businesses will  
see is the move towards true personalisation.

Consumers are surrounded by personalised experiences  
every day. Streaming services recommend what to watch next, 
online retailers remember previous purchases and food delivery 
apps learn favourite orders. This level of convenience has raised 
expectations across every industry.

As a result, one of the defining loyalty trends 2027 will be 
delivering rewards that feel individually tailored rather  
than mass produced.

Instead of sending identical offers to every member, successful 
brands will increasingly use customer insight to provide rewards 
based on purchasing behaviour, browsing history, engagement 
levels and even preferred communication channels.

For example, one customer may value exclusive early access to 
new products, while another is motivated by charitable donations 
or experiential rewards. Understanding these differences allows 
brands to build much stronger emotional connections.

At Loyalty Works, personalisation sits at the heart of every 
successful loyalty strategy. Creating meaningful customer 
experiences doesn’t necessarily mean spending more; it  
means making rewards feel genuinely relevant.

Customers who feel recognised are far more likely to  
continue engaging with a brand than those receiving  
generic communications.

3



TREND 2: 
Loyalty Trends 2027 Will Focus 
on Experiences Over Discounts
Price will always matter, but experiences 
increasingly influence where customers  
choose to spend their money.

Consumers now look beyond financial rewards. They appreciate 
exclusive access, VIP events, behind-the-scenes experiences and 
rewards that create memorable moments rather than simply 
reducing the cost of their next purchase.

This shift represents one of the most exciting loyalty trends 2027 
has to offer.

Rather than asking, “How much discount should we provide?”, 
businesses are beginning to ask, “How can we make customers 
feel special?”

Loyalty Works has seen a growing number of organisations 
adopting this mindset because emotional engagement delivers 
stronger long-term loyalty than transactional incentives alone.

Exclusive product launches, members-only content, personalised 
thank-you gifts and priority booking opportunities all create 
a sense of belonging that customers remember long after a 
percentage discount has been forgotten.

The brands leading customer loyalty during 2027 will be 
those creating memorable experiences rather than simply 
competing on price.
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TREND 3: 
AI Will Shape Loyalty Trends 
2027 in Smarter Ways
As businesses become more sophisticated in how  
they collect customer information, trust becomes 
increasingly important.

Consumers understand that sharing information can improve 
their experience, but they also expect brands to be transparent 
about how their data is used.

Future loyalty schemes will therefore place much greater 
emphasis on openness, privacy and customer control.

Customers want reassurance that their information is protected 
and used responsibly. They also expect brands to communicate 
honestly about why certain information is collected and how it 
improves the rewards they receive.

Loyalty Works believes trust is one of the strongest foundations 
of any successful loyalty strategy. Customers who trust a business 
are more likely to remain loyal, engage with campaigns and 
recommend the brand to others.

Research from McKinsey & Company consistently highlights that 
organisations investing in customer experience and long-term 
relationships outperform those focused solely on acquisition.

Building trust isn’t simply good governance – it’s becoming a 
competitive advantage.
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TREND 4: 
Sustainability Will Become  
Part of Loyalty Trends 2027
Another emerging trend is the growing  
connection between loyalty and sustainability.

Customers increasingly want their purchasing  
decisions to reflect their personal values. Reward 
schemes are beginning to evolve accordingly,  
allowing customers to donate points to charities, 
support environmental initiatives or choose  
sustainable rewards over traditional incentives.

Forward-thinking brands are recognising that loyalty 
isn’t just about encouraging purchases, it’s about 
building communities around shared values.

Loyalty Works is seeing growing interest from 
organisations looking to incorporate purpose-driven 
rewards into their loyalty programs, helping customers 
feel that every interaction contributes towards 
something meaningful.

When loyalty aligns with customer values, 
engagement becomes much deeper than  
simple transactions.
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TREND 5: 
Frame Choices to  
Guide Decisions
The way choices are presented can significantly 
influence outcomes. Behavioural science shows  
that framing affects perception, motivation and 
decision quality.

Loyalty Works applies framing techniques to customer 
engagement strategies by simplifying options and 
highlighting recommended actions.

Too much choice can overwhelm, while well-framed 
options guide behaviour gently.

For example, default selections, recommended rewards 
or highlighted paths help customers move forward 
without feeling constrained.

By framing choices clearly and transparently, Loyalty 
Works helps brands influence behaviour while 
preserving trust and autonomy.
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TREND 6: 
Loyalty Trends 2027  
Will Demand Truly 
Omnichannel Loyalty
Customers no longer think in channels. They may discover a 
product through social media during their morning commute, 
browse it on a laptop during their lunch break and complete 
the purchase in-store at the weekend. From the customer’s 
perspective, these are all part of one continuous journey,  
so they expect their loyalty experience to be just as connected.

One of the defining loyalty trends 2027 will be 
the continued move towards fully integrated 
omnichannel loyalty. 

Customers will expect to earn, track and redeem rewards 
seamlessly whether they are shopping online, through an app or 
in a physical location. They will also expect brands to recognise 
them instantly across every touchpoint without having to 
repeatedly sign in or provide the same information.

For businesses, this presents an opportunity to create richer 
customer experiences while gathering a more complete  
picture of customer behaviour. A connected loyalty ecosystem 
allows brands to deliver more relevant communications, 
personalised rewards and timely offers based on interactions 
across every channel.

At Loyalty Works, we help organisations build loyalty  
programs that remove the barriers between digital and  
physical experiences. By connecting every customer interaction 
into one seamless journey, businesses can create reward 
schemes that feel effortless, consistent and genuinely  
valuable. As customer journeys become increasingly complex, 
omnichannel engagement will become a necessity rather  
than a competitive advantage.
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TREND 7: 
Loyalty Trends 2027 Will See 
Subscription and Membership 
Rewards Continue to Grow
Subscription-based services have changed the way consumers 
think about value. Whether it’s streaming platforms, food delivery 
memberships or premium retail services, customers have 
become accustomed to receiving ongoing benefits in return for 
continued engagement.

This expectation is beginning to influence the wider  
loyalty landscape.

One of the most exciting loyalty trends 2027 is the evolution 
of loyalty schemes into premium membership experiences. 
Rather than rewarding customers only after they make a 
purchase, brands are increasingly creating communities that 
provide ongoing value through exclusive content, early product 
launches, member-only events and personalised experiences.

This approach helps businesses build deeper emotional 
connections while encouraging customers to remain engaged 
throughout the year rather than only when making a purchase.

Loyalty Works supports organisations in designing loyalty 
programs that create lasting customer relationships rather than 
one-off interactions. By shifting the focus from transactions to 
ongoing engagement, brands can increase customer lifetime 
value whilst creating a stronger sense of belonging.

The most successful reward schemes of 2027 won’t simply 
reward spending – they’ll reward loyalty itself.
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How Loyalty Works Helps 
Brands Stay Ahead of  
Loyalty Trends 2027
Keeping pace with changing customer expectations 
can feel overwhelming. New technology, evolving 
consumer behaviour and increasing competition 
mean that yesterday’s loyalty strategy may not 
deliver tomorrow’s results.

This is where Loyalty Works makes a real difference.

Rather than offering a one-size-fits-all solution, Loyalty Works 
works closely with each client to understand their customers, 
commercial objectives and long-term ambitions. Every loyalty 
program is designed to reflect the unique needs of the business 
while remaining flexible enough to evolve alongside changing 
market conditions.

Whether it’s introducing more personalised rewards, creating 
engaging promotional campaigns or helping brands use 
customer insight more effectively, Loyalty Works focuses on 
building loyalty strategies that deliver measurable business 
outcomes.

The team understands that successful customer loyalty isn’t built 
through technology alone. It’s achieved by creating experiences 
that customers genuinely value and want to return to.

As loyalty trends 2027 continue to develop, businesses  
that invest in customer-first loyalty strategies will be  
better positioned to retain customers, increase advocacy and 
strengthen brand loyalty in an increasingly  
competitive marketplace.
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Common Mistakes Businesses 
Should Avoid in 2027
Whilst loyalty schemes continue to evolve, many organisations 
still fall into familiar traps that reduce customer engagement.

Some of the most common mistakes include:

•	 Overcomplicating the customer journey with confusing rules 
and difficult redemption processes.

•	 Relying too heavily on discounts instead of creating  
memorable experiences.

•	 Treating every customer the same rather than using 
personalisation effectively.

•	 Failing to connect loyalty across online and offline channels.

•	 Neglecting to review and adapt loyalty strategies as customer 
expectations evolve.

Avoiding these mistakes enables businesses to create loyalty 
schemes that customers actively want to engage with, rather 
than simply joining and forgetting about.
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Looking Beyond  
Loyalty Trends 2027
Although this blog focuses on loyalty trends 2027, it’s clear that 
customer expectations will continue to evolve well beyond the 
next twelve months.

Artificial intelligence will become increasingly sophisticated, 
allowing businesses to predict customer behaviour with greater 
accuracy. Personalisation will continue to become more intuitive, 
delivering rewards that feel almost effortless. Sustainability 
will remain an important consideration, with more customers 
expecting brands to reflect their own values through meaningful 
reward choices.

At the same time, the importance of genuine human  
connection shouldn’t be underestimated. No amount of 
technology can replace making customers feel appreciated, 
recognised and valued.

The organisations that thrive in the years ahead will be those 
that successfully combine innovation with authenticity. They will 
use technology to enhance customer relationships rather than 
automate them entirely.

Loyalty Works believes that the future of loyalty lies in 
creating experiences that are simple, relevant and rewarding 
at every stage of the customer journey. Businesses willing to 
embrace change today will be best placed to build stronger 
customer relationships tomorrow.
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Final Thoughts
The future of customer loyalty is about far more than collecting 
points or offering occasional discounts. The biggest loyalty trends 
2027 demonstrate a clear shift towards creating personalised, 
connected and emotionally engaging experiences that place the 
customer at the centre of every interaction.

Consumers now expect loyalty schemes to recognise their 
preferences, reward their behaviour across multiple channels and 
deliver benefits that feel meaningful rather than transactional. 
Businesses that fail to adapt risk falling behind competitors 
that are investing in more innovative and customer-focused 
approaches.

At Loyalty Works, we help organisations stay ahead of changing 
customer expectations by designing loyalty programs that 
combine strategic thinking, data-driven insight and engaging 
reward experiences. From personalised campaigns and 
omnichannel engagement to future-ready loyalty strategies, 
our team works alongside brands to create solutions that 
build stronger customer relationships and deliver long-term 
commercial success.

As the loyalty landscape continues to evolve, one thing remains 
certain: the brands that put customers first will be the brands 
that thrive. By understanding and embracing the loyalty trends 
2027 will bring, businesses can create reward schemes that don’t 
just encourage repeat purchases – they inspire genuine loyalty 
that lasts well into the future.



Get In Touch With  
The Team Today:

hello@loyalty-works.com

loyalty-works.com


